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Executive summary 
Purpose 
This research was commissioned to establish a national baseline on current community knowledge, 
attitudes and behaviours around household food management and food waste. The research was 
commissioned by the Steering Group of the Fight Food Waste Cooperative Research Centre (FFW CRC) 
project titled ‘Designing Effective Interventions to Reduce Household Food Waste’ and is the first of a 
series of research pieces to be conducted over the four-year project. This research will provide empirical 
evidence to inform the project participants and other interested parties to assist with effectively targeting 
messaging, programs and interventions to change household behaviour to reduce and divert food waste.  

The 2019 Australian National Food Waste Strategy Baseline1 identified that, in 2016/17, 34% of Australia’s 
food waste was generated in households, equating to an estimated 2.5 million tonnes of household food 
waste for the year. Reducing food waste in the home will be an important part of meeting Australia’s 
commitment to halve food waste by 20302. 

The research consisted of an online survey of 5,272 people across Australia who are referred to 
throughout this report as ‘household food managers’. This is because they have the main, joint or partial 
responsibility for the food management areas explored in this study (namely:  planning, shopping, storing, 
preparing and disposing of food). The survey asked participants to self-report their food waste in the seven 
days prior to their completing an online survey. 

The sample of household food managers comprised those with the main responsibility for food 
management (61–67% across the five areas of food management explored in the study), along with those 
who were equally responsible (21–30%) and those who had part-responsibility (6–11%). Almost all the 
sample (89–92%) said the previous seven days had been a typical week for them across the five food 
management areas explored. 

 

Key findings 
Do Australian food managers think food waste is a problem? 
Household food managers estimated the amount of their food waste in the previous week. While they 
recognised that some food was wasted, their estimates of the actual amount of food waste appeared, 
on the face of it, to be very low. The combined average reported food waste per household over 7 days, 
across vegetables and herbs, fresh fruit, dairy, meat and seafood, bread and bakery items, frozen foods, 
dry goods, drinks, leftovers and inedible food equated to 2.65 litres. 

These amounts fell short of what had been found in a number of earlier bin audits and self-reporting 
data. For example, in 2013, the Victorian Department of Sustainability in its State-wide Bin Audits Report 
found 7.81 litres of food was wasted per week per household in Victoria. The NSW Love Food Hate 
Waste program reported that state’s households threw away an average of 5.46 litres of food waste 
weekly in its 2017 tracking survey. This survey’s estimates were also at odds with National Food Waste 
Strategy statistics that estimated households throw away 3.1 million tonnes of edible food a year, 
costing them between $2,200 and $3,800 each.
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The following benchmark results indicate how little food household managers believe they are wasting: 

● fewer than half (47%) said they threw away fresh vegetables and herbs with the average amount 
being only 1.06 cups on average 

● just 44% reported throwing away uneaten cooked or prepared food (1.07 cups on average) 
● only 46% said they threw out bread and bakery items (an average of just 1.4 slices) 
● only a third (33%) reported disposing of fresh fruit (0.81 of a cup on average) 
● about one quarter (26%) admitted to throwing away meat and seafood with the average amount 

being only 0.75 of a serve (approx. 100g). 

Items even less likely to be reported as being wasted were frozen foods and drinks where 81% reported 
no wastage of both in the seven days; packaged and pantry food and dairy products (72% no waste); and 
prepared food including takeaway and home-delivered –73%. 

Furthermore, household food managers reported inedible food to be the most commonly wasted 
category which may indicate they believe much of their food waste is unavoidable. 

Household food managers reported that the main reasons food was wasted included: 

● household members don’t always finish their meal (18%),  
● too much food is being cooked (14%)  
● food has been stored for too long in the fridge or freezer (11%) 
The general rubbish or residual bin is still the most common method for disposing of food (61%). Other 
food disposal methods include household-managed systems such as composting and worm farms (22%), 
pets (19%) and green organics bins (15%). 
 

Food waste communications 
The study investigated the level of recall of communications about food waste. 23% of household food 
managers were aware of communications about the issue over the preceding 12 months while 17% 
weren’t sure.  

The study found that 60% of household food managers did not recall seeing communications about food 
waste in the previous 12 months. The people who were aware of the issue reported their main sources 
of information as being: 

● ABC-TV’s War on Waste program (13%) 
● a general TV program or advertising segment (11%) 
● information on the importance of using the correct bins (7%). 

Key channels providing information on food waste include: 

● TV (62% recalled information about the food waste issue from this source) 
● the internet, which was cited by 21% as a source of information covering news feeds, social media 

advertising and searches for information about food waste 
● local council communications (21%) 
● Facebook (19%) 
● community newspapers (13%) 
● newspapers (12%) 
● radio (11%) 
● magazines (8%). 
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What would motivate people to reduce their food waste? 
42% of household food managers said they were very motivated and 34% fairly motivated to reduce 
their food waste. Only 22% were slightly motivated or less so. 

The survey found the most common motivating factors to improve food waste behaviour were: 

● saving money (51%, particularly for families)environmental benefits (‘saving the planet’) (16%) 
● the social norm around ‘it’s the right thing to do’ (18%, particularly for non-families) 
● education (5%, more so for families than non-families). 

How is food managed within households? 
Key points about food planning 
75% of household food managers report that they check the food already in the house most of the time 
when planning food purchases. However, many also reported it was hard to see what was in the fridge 
(11% most times and 14% about half the time).  

27% said they only wrote brief shopping lists and only 33% of food managers said they wrote 
comprehensive shopping lists. 

Fewer than half (46%) mostly planned the meals they would cook with the rest planning half the time or 
rarely. 

Key points about food shopping 
Sticking to a budget divides food shoppers: 40% of household food managers reported mostly having a 
set budget while 41% rarely did. 

Buying only what is on the shopping list is also polarising with 39% mostly likely to do so and 39% rarely 
likely to do this. 

A similar division was apparent when buying specials: 42% usually bought them when they shopped and 
32% rarely did. 

Some food shopping behaviours were reasonably well entrenched however: 

● buying the freshest ingredients (66% of Australian food managers mostly do this, while 13% rarely do) 
● checking the use by dates prior to purchase (58% mostly do this) 
● only 16% of the community buy in bulk with a large majority of 65% rarely doing this. 

Key points about preparing food 
The survey revealed a number of food preparation behaviours that may lead to food waste: 

● 24% reported usually making extra food ’just in case‘ and 20% did this half the time 
● 22% of food managers said they mostly made extra food without knowing how hungry the eaters 

would be 
● 38% of household food managers said they prepared extra for planned future meals most of the time 

and 25% did this about half the time 

Key points about storing food 
Sixty-one per cent said they usually froze food to extend its shelf life but 18% only did this half the time 
and 20% rarely. 
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Key points about food disposal 
Only 47% of Australian household food managers reported making use of leftovers most of the time – 
17% did so about half the time and 36% rarely. 

Almost two-thirds of respondents (61%) nominated the general rubbish bin as their main method of 
food disposal. Green waste disposal bins were only available to 20% of household food managers, with 
around three-quarters of those who had them, using them. One-quarter of households had a 
household-managed system (e.g. compost) with most (22%) using them. A quarter of those surveyed 
also had a pet they could feed leftovers to, with 19% doing so. 

 

Does the community understand food labels? 
Seventy per cent of the Australian household food managers understood that ‘best before’ food labels 
mean the food is still safe to be eaten as long as it is not damaged, deteriorated or perished in any way. 
Significantly more people aged 50 or over understood this correctly (74%). 

A total of 74% of Australian household food managers knew that ‘use by’ labels meant ’food should not 
be eaten after this date as it may be unsafe‘. Significantly more people aged 18–34 years understood 
this label (82%), as did those aged 35–54 years (78%). 

However, only 51% of household food managers understood the meaning of both food date labels with 
49% explaining the meaning of one of the labels incorrectly.  

 

How often do households report eating out of the home? 
Household food managers’ reported moderate levels of consumption of takeaway or home-delivered 
meals in the seven days before the survey. 58% didn’t order a takeaway or home-delivered meal over 
that time while 27% ordered one meal and 14% two or more meals. 

Similarly, low levels of eating out of the home were reported with 60% claiming they did not eat out of 
the home at a café, restaurant or someone else’s home in the previous seven days. 

However, when these two sources of food prepared out of the home are combined, 60% of household 
food managers ate at least one meal out of the home or ordered a takeaway or home-delivered meal in 
the week before the survey while only 40% did not. Forty-nine per cent of all out-of-home prepared 
meals were last-minute decisions. 

How does the community shop for food? 
A total of 76% of household food managers across Australia reported shopping weekly for groceries 
followed by a ‘top-up’ shop.  

A further 12% only do a main grocery shop without any top-up while another 12% just shopped as they 
needed food. 

The main grocery shop is undertaken once a week for a majority of Australians (61%). 

Almost all household food managers in Australia do at least one top-up shop (93%). The most common 
frequency is once to twice a week (59%). 

Twelve per cent of respondents to the survey shopped online for their groceries in the previous seven 
days. Families were more likely to shop online for groceries than non-family households (15% versus 
11%). 
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Background and objectives 
Background 
Australian households waste a large amount of food. In NSW for example, more than 750,000 tonnes of 
food waste goes to landfill every year, comprising 586,000 tonnes from households and 170,000 tonnes 
from businesses. Much of this waste could be avoided. 

When food is wasted, the resources used to grow, transport, store and cook that food are also being 
wasted. Further, food that breaks down in landfill releases methane, which is a more potent greenhouse 
gas than carbon dioxide. 

Food waste has economic impacts as well. For example, previous surveys reported the average NSW 
household spends $3,805 a year on food which is never eaten. For food businesses, throwing away food 
reduces their profits and increases their disposal costs. 

The causes of food waste are many. In the home, these include cooking too much food, not using good 
food that is at hand and storing food incorrectly.  

The Fight Food Waste Cooperative Research Centre (FFW CRC) set out to benchmark national food 
waste attitudes and behaviour. This quantitative social research report on food waste at the national 
level was undertaken through an online study to gain a deeper understanding of Australian households’ 
knowledge, awareness and behaviours in regard to managing food waste. 

 

Target participants 
The scope of the project includes the following participation specifications: 

● people who primarily or jointly make decisions on food purchase, preparation, storage and disposal 
(‘household food managers’) 

● targeted survey across every Australian state and territory. 

Table 1 outlines the sample actually achieved in each of the eight targeted regions. 

Location n= 
Accuracy 

level %  Age n= % 
Australian 

population % 

Total sample 5272 +/–1.36% 100  Total sample 5272 100 100 

NSW 1476 +/–2.58% 28  18–24 276 5 13 

Vic 1215 +/–2.87% 23  25–34 855 16 18 

Qld 957 +/–3.27% 18  35–44 931 18 17 

SA 407 +/–4.90% 8  45–54 852 16 17 

WA 503 +/–4.38% 10  55–64 1017 19 15 

Tas 205 +/–6.93% 4  65–74 1056 20 11 

ACT 409 +/–4.38% 8  75+ 285 5 9 

NT 100 +/–9.80% 2      

Table 1: Sample profile 
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Methodology 
This research was delivered in four stages: 

● Stage 1: Workshop to identify research target audiences and quotas  
● Stage 2: In-home interviews with 20 participants to test the survey instrument 
● Stage 3: Online survey of 5,272 respondents 
● Stage 4: Analysis and reporting 

Online survey 
An online survey methodology was selected over a telephone methodology because it provided the 
following advantages: 

● ability to screen for precisely the geographic, age and gender and householder market sought 
● online enabled respondents to complete the survey at a time and a pace convenient to them – being 

able to pause, save and continue later offered more flexibility and encouraged higher response rates 
and a better quality of responses 

● the online survey allowed us to explain questions and provide clear instructions on the screen for 
selecting responses and included prompts providing standard explanations and stimulus material 
(such as ‘use by’ and ‘best before’ labels), all of which helped achieve informed responses that a 
telephone survey could not 

● an online hands-on survey reduced the error associated with the manual entry of data in telephone-
assisted surveys 

● it reduced the risk of potential bias from various telephone interviewers asking questions differently 
(e.g. different tone or emphasis) 

● the online completion process reduced any embarrassment or shame about food waste with 
respondents less worried about being ‘judged’  

● the online method provided real-time reporting on the number of completed and incomplete surveys, 
enabling fieldwork progress and the quality of responses to be monitored. 

Online sample 
The online sample was drawn from the largest market and social research panel dedicated to research. 
The Dynata panel has over 400,000 audited panel members who are everyday Australians who agree to 
participate in surveys. No panel member was approached for marketing purposes, ensuring the integrity 
of the contact and motivation for being panel members. The panel members received a small incentive 
for completing surveys.  

Each panel member’s participation met the requirements of the General Data Protection Regulation that 
provides data protection for members by governing the transmission and storage of personal data 
relating to individuals. All panel members were double-authenticated for their permission for their data 
to be used. 

The system: 

● prevents respondents from entering the same survey more than once 
● monitors the length of time taken to complete a survey (with very fast outliers removed in the data 

cleaning process). 

The sample was drawn with quotas for geography, age and gender with an equal number in the eight 
targeted geographic regions. 

The survey only accepted people who qualified as being primarily, jointly or partly responsible for 
planning for grocery shopping or doing the grocery shopping or storing the food (i.e. of grocery items 
and leftovers) or doing the cooking/food preparation in their household or disposing of leftover food. 
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The survey also rejected anyone who had been away from the home for three nights or more as the 
piloting revealed an inability to answer questions about the food management experiences in the 
household over the previous week. 

Respondents were sent a pre-survey note to sensitise them to the survey. 

‘Welcome to the study and thank you for participating in this household food management study 
about how you and your household handles food, from planning it, shopping for it, preparing it, 
to dealing with leftovers and then disposing of what is uneaten. Next week we will send you a 
questionnaire that covers how you handle food in the days leading up to the day that you 
complete the survey. 

‘We ask that you don’t change anything about what you would normally do. Just pay closer 
attention to all the stages of the usual food purchasing, preparation and disposal in your 
household and how you and your household normally respond at each stage. Please pay 
attention to what happens to both the edible and inedible parts of food, e.g. both an egg yolk 
(edible) and the eggshell (inedible). It doesn’t include food and drinks that you buy when eating 
out at a café or restaurant. Alcohol is also excluded. 

‘We would like you to be mindful of the roles that members of your household play in handling 
food. This includes planning it, shopping for it, preparing it, dealing with leftovers, and disposing 
of what is uneaten. It includes any food that goes into the garbage bin, compost, or given to an 
animal/bird. Thank you very much in advance!’ 

The purpose of the pre-survey note was to get respondents thinking about their food management. 
Other research indicated this facilitated more accurate responses. 

Table 2 details the demographic characteristics of the final data set (raw data). 

 
Table 2:Demographic sample 
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Data handling notes 
Weighting of the data – The actual sample profile provides the unweighted responses. The results 
presented in the rest of the report is weighted to the population based on ABS census data by 
geography (state and territory). 

Statistical significance of 5% at 95% level of confidence – All tests for statistical significance have been 
undertaken at the 95% level of confidence and, unless otherwise noted, any notation of a ‘difference’ 
between subgroups means that the difference discussed is significant at the 95% level of confidence. 
When reporting significant differences in segments, ‘(+x%; x%)’ represents the difference in percentage 
terms above the total sample and percentage of total sample, respectively.  

A red           or green           circle around a value denotes that the result is significantly lower or greater 
(respectively) than that of the total sample for that question.  

Treatment of means – Where responses are scale variables, for example 1 to 5 where 1 is ‘disagree 
strongly’ and 5 is ‘agree strongly’, the mean is calculated with the removal of ‘don’t know’. 

Rounding of figures may result in anomalies of +/–1% – All results have been rounded to the nearest 
whole percentage figure and anomalies of about +/–1% may occur in charts, i.e. total percentages for 
each bar add to 99% or 100% or 101% due to rounding error. 

Net figures are also rounded which may also result in anomalies – Net results are also rounded after 
summing the separate proportions rather than simply summing two rounded figures (e.g. ‘% total 
agree’). For this reason, anomalies of about 1% sometimes occur between net results and rounded 
results shown in charts. For example, a proportion of 33.3% ‘agree’ rounds to 33%, and a proportion of 
12.4% ‘strongly agree’ rounds to 12%. However, when combined to derive the ‘total agree’ (i.e. ‘agree’ 
plus ‘strongly agree’), 33.3% plus 12.4% equals 45.7%, which would be rounded to 46%. In this case, the 
results would be shown in a chart as 33% agree and 12% strongly agree, but the proportion reported as 
‘total agree’ would be 46%. 
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Food waste in Australian homes 
 

How we referred to food waste 
Piloting of the survey revealed that the idea of wasting food was highly value-laden with most people 
reluctant to admit they wasted food. In light of this, it was decided that this benchmark study would 
refer at all times to ‘disposal of food’ until the specific questions about the amount of food that was 
disposed of were asked towards the conclusion of the survey. 

The reluctance to openly admit to food waste also meant many people rationalised when it did occur by 
claiming that ‘last week wasn’t typical‘. They often excused food waste by saying something unusual had 
occurred that caused it. In an attempt to minimise this tendency, the survey asked people whether they 
felt the last week was typical. This admission allowed those inclined to use this as an excuse for food 
waste behaviours to speak more freely about the previous week knowing others knew this wasn’t a 
typical week. Fewer than 10% of respondents identified the week as being atypical (Figure 1). 

Figure 1: Consumer food shopping behaviours  

 
Overall, an average of 64% of household food shopping, preparation and disposal fell mainly to one 
person, with fewer than 30% having an equal share of responsibilities in these tasks. This was a 
remarkably similar pattern repeated across all aspects of household food management. 

What types of food are being wasted? 
The level of food waste reported by participants in this study was low compared with actual bin audits 
conducted by the Sustainability Victoria in 2013 and in the 2017 NSW Love Food Hate Waste tracking 
survey report. 

The national results revealed that inedible food waste was the most common waste that people threw 
away in the preceding seven days (69% – see Figure 2). Inedible food waste includes items such as peels, 
cores, skins, seeds, eggshells and nut shells. The average amount of inedible food waste personally 
reported to be thrown away was 2.68 cups. Sixteen per cent of household food managers reported 
disposing of five or more cups of these items over the previous seven days. Fewer than half the sample 
(47%) said they threw away fresh vegetables and herbs with the average amount being 1.06 cups. 
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Figure 2: Most commonly wasted foods  

 
Another food item reported to be frequently thrown away was meal leftovers with 44% of respondents 
reporting they disposed of uneaten cooked or prepared food. On average, 1.07 cups were thrown away 
with one in five throwing away two or more cups (Figure 3). Fewer than half (42%) of the sample said 
they threw away some bread and bakery items (1.40 slices on average) and a third threw out fresh fruit 
(33%). A quarter of household food managers (26%) said threw away meat and seafood with the 
average amount 0.75 of a small steak (100g). 

 

Figure 3: Food waste by grocery section   

 
Prepared food, including takeaway and home-delivered, was generally not reported to be thrown away 
(only 24%), although when it was, on average over half (0.62) of a meal was disposed of (Figure 4). 
Similarly, packaged and pantry food and dairy products were less frequently reported as being thrown 
away, with 0.58 of a cup each disposed of on average. 
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Figure 4: Where they actually dispose of food waste  

 
The items least likely to be reported as wasted were frozen foods and also drinks (only 16% of 
household food managers reported throwing either away) (Figure 5). 

 

Figure 5: Foods least likely to be wasted  

 

 
What are the main reasons food is left uneaten? 
Australian household food managers were asked why food was left uneaten(cooked served and plated) 
and why food was disposed of.  

The main cause of food being left uneaten was household members not finishing their meal (18%) 
(Figure 6). This was more common by families with children under 16 (34% compared with the national 
average of 18%) and family-based households in general (31% versus 18%).  

Preparing too much food was the next most cited cause of food waste (14%). The third main reason that 
food is wasted was because it had been stored for too long in the fridge or freezer (11%).  

This indicates that initiatives in the areas of food planning, portioning and storage management skills 
may be the most likely to reduce food waste.  
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Figure 6: National top five reasons for food waste  

 
 

Females are more likely to have leftovers after meals than males.  Younger Australians are also more 
likely to have leftovers ‘most times/every time’, as are those on a higher income. In contrast, those on a 
lower income have them ‘rarely/sometimes’ (Table 3) 

 

 
Table 3: There are leftovers after meals- age, gender and income 

 
What are the reasons food is disposed of? 
The top three other reasons for disposing of food (Figure 7) were: 

● almost a third of household food managers (32%) could not discern whether food was able or safe to 
be consumed based on seeing, smelling or tasting it  

● nearly one-quarter (23%) were unsure whether anyone would actually eat the food if saved and 
consequently choose to dispose of it instead  

● a further 18% admitted they remained unsure of the meaning of the consumer information on 
packaging (‘use by’ and ‘best by’ dates). 
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Additional causes of food waste (Figure 7) included: 

● a lack of knowledge about how to use the food (14%) 
● whether it was safe to be reheated (12%) 
● whether defrosted food could be refrozen if too much is removed from the freezer (11%) 
● a lack of knowledge about how long leftovers could be kept in the freezer (10%) 
● no room available in the fridge/freezer (10%) 
● a lack of knowledge about how long cooked rice and pasta could be kept (8%). 

 

Figure 7: Most common reasons for food disposal   

 
 

Another cause of food waste related to the community’s lack of knowledge about the way to store food 
and the limitations of various storage systems. 

These included how long uncooked meat lasts in the freezer (6%), whether certain fruits and vegetables 
could be frozen (5%), how long seafood could be kept (5%) and how long fresh food lasts in the freezer 
(5%) (Figure 8). Other less frequently reported concerns included how long purchased pre-frozen food 
lasts in the freezer and uncertainty whether to trust that freezers and fridges had maintained the right 
temperature. 
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Figure 8: Less commonly reported reasons for food disposal  

 

 
What options do people have for food disposal? 
The general rubbish bin is the most available method for disposal of food across Australia (69% – see 
Figure 9). Three other disposal options are widely used by 20–25% of Australians. These include a green 
organics food bin (20%); a household-managed system, such as composting and worm farms (25%); and 
having pets, such as dogs, cats, birds who are given wasted food (also 25%). 

 

Figure 9: Reported availability of options for food waste disposal 

 
Families are generally more likely to have pets available as a means of food disposal (32% compared 
with the national average of 25%), while older families (with kids aged 16+) are more likely to have 
household management systems available (3% versus the average of 25%). 
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How do people actually dispose of food? 
The general rubbish bin was the method most used for disposing of food (61%) across Australia, 
followed by a household management system of some kind (22%), feeding food to pets (19%) and 
placing food waste in a green organics bin (15%) (Figure 10). 

Household-managed systems were the next most used form of food disposal (19%) and green organics 
bins (15% nationally). 

 

Figure 10: Where they actually dispose of food waste  

 
All types of families are more likely to use pets for food waste disposal (24–25% compared with the 
national average of 19%) and older families make greater use of household management systems (26% 
versus the 22% national average). 
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Recall of food waste communications 
Have people seen, read or heard about food waste? 
Twenty three percent of respondents recalled seeing, reading or hearing something about food waste 
and/or how to avoid food waste over the previous 12 months (Figure 11). Another 17% weren’t sure. 
The majority (60%) reported no awareness of communications about food waste.  

Figure 11: Awareness of food waste communications  

 
 

What do people recall seeing about the food waste issue? 
The ABC’s War on Waste TV program was remembered by the greatest number of those participants 
who were aware of seeing, reading or hearing something about food waste over the previous 12 
months, with 231 mentions (Figure 12). The next most mentioned were TV programs/ads/segments in 
general (with 198 mentions) and information on the importance of using the correct bins and which to 
choose in different scenarios (124 mentions). 

 

Figure 12: What people recalled – frequency of mentions  

 



 Food Waste Australian Household Attitudes and Behaviours - National Benchmarking Study  
 

 22 

 
Where did people see food waste information? 
Television (62% across Australia) was the most cited channel for communications for those who had 
seen, read or heard something about food waste and/or how to avoid it in the previous 12 months – see 
Figure 13. 

Local councils and the internet were both equal as the second most frequently cited channels (21%), 
followed by social media, especially Facebook (19%), as a significant channel. 

Other channels included community newspapers (13%), major newspapers (12%), radio (11%) and 
magazines (8%). 

 

Figure 13: Communication channels (most cited)  
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What would motivate people to reduce their food 
waste? 
Despite low levels of recall of communications about the food waste issue, over three-quarters of the 
overall sample said they were very motivated to reduce household food waste (42%) or fairly motivated 
(34%) – see Figure 14.  

 

Figure 14: Motivation to reduce food waste  

 
Females are more likely to be motivated to reduce household’s food waste. Older Australians are also 
more likely to be motivated, with 8 in ten saying so (Table 4). 

 

 
Table 4: Motivation to reduce household’s food waste – age and gender 
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What are the motivations to change food waste behaviour? 
Saving money (56%), doing the right thing (35%) and saving the planet (33%) were the top reasons 
nominated to motivate household food managers to make changes to their food waste behaviours 
(Figure 15). When asked about the most motivating factor, saving money came out on top (51%), 
followed by doing the right thing (18%) and saving the planet (16%). 

 

Figure 15: Motivations to change behaviour  

 
 

Saving money was high as a motivating factor, particularly for those in their middle age (35-54 years).  
Whilst saving the planet was more likely to be a motivating factor for women and younger Australians. 
For older Australians, it is more about ‘doing the right thing’(Table 5). 

 

 
Table 5: The most motivating factor – age and gender 
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In the survey, saving money, doing the right thing and saving the planet featured again as the top 
reasons to motivate both families and non-families to make changes. However, education was more 
likely a very motivating factor to families than non-families (30% versus 22%) – see Figures 16 and 17. 
Saving money was the top factor for more families than non-families (54% vs 50%), while non-families 
were more likely to nominate doing the right thing (20% vs 14%) as their top reason. 

 

Figure 16: Motivations to change behaviour – families  

 
 

Figure 17: Motivation to change behaviour – non-family households  
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How is food purchased and managed? 

Food planning and purchasing behaviours in households 
Three-quarters of Australian household food managers check what food that is already in the house 
when planning their food purchases (Figure 18).  

The study shows that 43% of household food managers write a complete list only sometimes or rarely, 
with a third (33%) of people writing a comprehensive list most of the time, while 27% usually write a list 
of the basic essentials they need. However, as the survey results show, most also do top-up shops to 
purchase additional food items later. This suggests there may be room to improve people’s pre-shop 
planning. 

Forty six percent of people reported they plan the meals to be cooked most or every time however over 
half (53%) plan meals only half the time or less.  

 

Figure 18: Food planning behaviours  
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Younger Australians were more likely to write a list of basic essentials about half the time, whilst older 
Australians are more likely to do so ‘rarely/sometimes’.  Females are more likely to do so ‘most 
times/every time’(Table 6). 

  

 
Table 6: Food planning behaviours – gender and age 

 

Families with children are more likely to plan their meals most/every time than households without 
children (51% do so compared with non-families and families with adults only at 44% – see Figure 19). 

 

Figure 19: Food planning behaviours – by life stage  
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How do people shop for food? 
Household food managers are divided on a number of key food shopping behaviours which are likely to 
lead to food waste. For example, across Australia the survey showed that, while 40% mostly shop to a 
set budget, 41% rarely do (Figure 20). There is a similar polarisation when it comes to buying food on 
special with 42% attracted to specials when shopping and 32% rarely buying food on special.  

Shopping in bulk is less common: just 16% of household food managers reported doing this (Figure 20). 

 

Figure 20: Food buying behaviours  

 
Families with young children are more likely to buy according to a set budget than households without 
children (44% compared to 36%) and to buy food on special (48% compared with 39% for non-families) – 
see Figure 21. 

Figure 21: Food buying behaviours – by life stage  
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Three food shopping behaviours are reasonably well entrenched: buying the freshest ingredients with 
66% of household food managers mostly doing this (and 13% rarely do so) and checking the ‘use by’ 
dates prior to purchase (58% mostly do this) – see Figure 22. Also, only 16% buy without a plan and the 
majority (64%) rarely or sometimes do. 

 

Figure 22: Positive food buying interactions  

 
Families with children are less likely to check the use by dates before purchasing most or every time 
(53% compared with the national average of 58%) and to only buy the freshest food (61% versus the 
average of 66%) (Figure 23). However, they are more likely to buy in bulk most times (21% versus the 
16% average).  

Figure 23: Food buying behaviours – by life stage  
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The survey results also show that 15% of household food managers buy food ‘just in case’ most or every 
time they shop, while 21% do it sometimes and 63% rarely do (Figure 24).  

Only buying what is on a shopping list is another polarising behaviour, with equal proportions of 
household food managers (39%) mostly sticking to what is on the list and the same number rarely 
sticking to it (Figure 24). 

Over half the sample rarely check packaging for portion size information (52%) and a further 18% only 
do so about half the time (Figure 24). In fact, only 28% look out for portion size information always/most 
times.  

Figure 24: Food buying considerations   

 
Families with children are more likely to buy food ‘just in case’ most or every time (20% do so compared 
with the national average of 15%) – see Figure 25. 

Figure 25: Food buying considerations – by life stage   

 
 



 Food Waste Australian Household Attitudes and Behaviours - National Benchmarking Study  
 

 31 

How do people prepare their food? 
The survey revealed a number of common behaviours by household food managers likely to lead to food 
waste in the preparation phase. The females in our sample were more likely to be ‘mainly responsible’ 
for cooking/food preparation, as were those aged 35-54 years of age (Table 7).  

 

 
Table 7: Cooking/food preparation – gender and age 

 

Almost one-quarter of household food managers (24%) make extra food just in case most or every time 
and a further 20% do this about half the time (Figure 26).  

22% of Australian household food managers reported making extra food most or every time because 
they didn’t know how hungry the household was and a further 20% do so half the time. 

A majority (63%) report making extra for a future planned meal half the time or more. 

While two-thirds of people reported considering portion sizes during meal prep at least half the time or 
more, one-third only do so sometimes or rarely. 

 

Figure 26: Planning in preparation of meals 
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Families, in particular those with children, were less likely to consider portion sizes most or every time 
(40% compared with the sample average of 44%) and more likely to make extra food, whether for a 
future planned meal (42% versus the average 38%), to cook food just in case (31% vs 24%) and cook 
extra due to the unpredictability of how hungry the household is (30% vs 22%) – see Figure 27. 

Figure 27: Planning in preparation of meals – by life stage  

 
Not all household food managers take the food preparation step of thinking about the amount each 
person is likely to eat when serving. Around one-third (36%) do this only sometimes or rarely (Figure 28). 

As noted earlier in the report, household food managers attribute the main cause of food waste to 
household members who don’t finish their meals (18% – Figure 6).  

Less than half the household food managers surveyed aimed for no leftovers (42% most times) while 
36% did this rarely/never and 19% about half the time (Figure 28). Further work to understand this 
mindset and its impact on food waste is needed.  

Some positive preparation behaviours are well entrenched. These include using food that is getting close 
to its ‘use by’ date with 73% of household food managers reporting they mostly try to do this (Figure 
28). However, 12% do this rarely and 14% only about half the time. Also 71% of survey respondents tried 
to use the oldest ingredients first most or every time but 16% do this only half the time and 12% rarely, 
which suggests room for improvement. 
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Figure 28: Conscious food preparation  

 
Families with young children are also less likely to consciously prepare food. Figure 29 shows them less 
likely to ‘mostly use the oldest ingredients first’ (66% versus the national average of 71%); mostly use 
food getting close to its use by date (69% versus 73%); aim for no leftovers (36% versus 42%); and, in the 
other direction, more likely to rarely aim for no leftovers on the plate (40% versus the national average 
of 36%). 

 

Figure 29: Conscious food preparation – by life stage  

 
Australian household food managers were divided on whether to measure ingredients when cooking 
with 37% measuring ingredients most times and 41% rarely doing it (Figure 30). One-quarter (26%) also 
reported finding it difficult to prepare a meal from leftovers or food at hand half the time or more.    
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Figure 30: Measuring and converting meals  

 
Families with children were more likely to find it difficult to prepare meals from leftovers or food on 
hand (Figure 31).  

 

Figure 31: Measuring and converting meals – by life stage  

 

 
How do people store food? 
The survey results showed that most household food managers (67%) usually try to store food to keep it 
as fresh as possible (Figure 32). A similar proportion said they used storage tools such as containers to 
do this. However, almost a third of household food managers (32%) would try to keep their food as fresh 
as possible only half the time or less. 
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A majority of food managers (61%) said they were freezing food most of the time to extend its shelf life 
but 18% were only doing this about half the time and 20% only sometimes or rarely (Figure 32).  

Figure 32: Conscious storage of food  

 
Families with children were also less likely to store food to keep it as fresh as possible most of the time 
(20% only doing it half the time and 17% rarely – Figure 33), which was higher than the combined 
national total for these two categories of 32%) and less likely to use storage tools (63% versus the 
national 67% average).  

Figure 33: Conscious storage of food – by life stage   

 
The survey found that several other positive storage habits were not being wholeheartedly adopted by 
household food managers.  
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While 54% of respondents said they rotated food to ensure the oldest is positioned at the front, 16% 
reported only doing this half the time and 28% rarely (Figure 34). This habit can help to avoid the third 
main reason that food is wasted, namely that it is stored for too long in the fridge or freezer. Some 
reported that they can’t see what’s in the fridge/freezer (11% most times and 14% half the time – Figure 
34).  

 

Figure 34: Impromptu food storage   

 
Families with children were less likely to rotate fridge items (50% versus the national average of 54%), 
more likely to often not be able to see what is in the fridge/freezer (15% versus 11%) and struggle with 
the fridge/freezer being overfull (22% versus 17%) – see Figure 35. 

 

Figure 35: Impromptu food storage – by life stage   
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How do people use leftovers? 
Only half (49%) of the Australian household food managers surveyed make use of leftovers most or 
every time and 36% do so rarely – see Figure 36. The results were very similar for the behaviours around 
saving leftovers to eat afterwards. 

Figure 36: Leftover usage   

 
Positively, families with children were more likely to try to eat the leftovers about half the time (18% 
versus the 14% average), while families in general were slightly more likely to usually save leftovers and 
eat them later (50–52% vs the average of 47%) – see Figure 37. At the same time, they are also more 
likely to end up throwing the leftovers out (4% more than the sample average of 7%), indicating that 
although the leftovers are saved, this does not always result in the best outcome. 

 

Figure 37: Leftover usage – by life stage   
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Only 6% of household food managers reported immediately disposing of leftover food and a further 8% 
claiming to do this about half the time (Figure 38). In fact, 85% said that immediate disposal was 
rarely/never done. This behaviour suggests a reluctance to waste food and a desire to save it. 

Figure 38: Leftover usage   

 
Families with children were more likely to mostly feed leftovers to pets (12% versus the 8% average) – 
see Figure 39. 

 

Figure 39: Leftover usage – by life stage   
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Does the community understand food labels? 
Understanding of ‘best before’ and ‘use by’ dates 
There is still confusion within the community about ‘best before’ and ‘use by’ dates for food. 

Almost three-quarters (70%) of the Australian household food manager community correctly 
understood that the meaning of ‘best before’ is that food is still safe to be eaten as long as it is not 
damaged, deteriorated or perished in any way (Figure 40). 

Figure 40: Understanding of ‘best before’   

 
Meanwhile three-quarters (74%) of Australian household food managers correctly understood the ‘use 
by’ label to mean ’food should not be eaten after this date as it may be unsafe’ (Figure 41). 

 

Figure 41: Understanding of ‘use by’  

 
Younger Australians are more likely believe that ‘best before’ means that food should not be eaten after 
this date as it may be unsafe, whilst older Australians say ‘food is still safe to eat after this date as long 
as it is not damaged’ (Table 8). 



 Food Waste Australian Household Attitudes and Behaviours - National Benchmarking Study  
 

 40 

 

 
Table 8: Meaning of ‘best before’ date as it relates to food and drinks – age and gender 

 

However, only 51% of Australian household food managers understood the meaning of both food date 
labels with 49% getting the meaning of one of the labels wrong (Figure 42). Substantial work is still 
required to ensure both labels are well understood as this knowledge is key to helping household food 
managers decide when food can be eaten safely or needs to be thrown away. 

 

Figure 42: Understanding of both ‘best before’ and ‘use by’ labels   

 
 

While there were no significant differences in understanding the meaning of ‘best before’ labels 
between family groups and non-family groups (Figure 43), younger families (with kids under 16) were 
more likely to understand ‘use by’ labels than average (81% were right compared with the national 74% 
average – see Figure 44). 
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Figure 43: Understanding of ‘best before’ – by life stage   

 
 

Figure 44: Understanding of ‘use by’ – by life stage  
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Younger Australians are more likely to rarely/sometimes or only half the time check dates before 
purchasing food items, whilst older Australians are more likely to do so ‘most times/every time’ (table 
9). 

 

 
Table 9: Check the ‘use by’ or ‘best before’ dates before purchasing food items  
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Eating out-of-home 
Household food managers reported moderate levels of consumption of takeaway or home-delivered 
dinners in the seven days before the survey. 58% of people did not order a takeaway or home-delivered 
meal over that time with 27% ordering one meal and 14% ordering two or more meals (Figure 45). 

Similarly, low levels of eating out of the home were reported with 60% reporting they did not eat dinner 
out of the home at a café, restaurant or someone else’s home in the previous seven days (Figure 45). 

However, when these two sources of food prepared out-of-home are combined, 60% of household food 
managers ate at least one meal out of the home or ordered a take-away or home-delivered meal over 
the survey period (only 40% did not as shown in Figure 45).  

Figure 45: Eating out or takeaway   

 

Families were more likely to have eaten out than non-family households: 53% had at least one take-
away or home-delivered meal in the past seven days (35% for non-families) and slightly more likely to 
have dined out at least once over that time (40% compared with non-families at 38%) – see Figure 46.  

 

 

Figure 46: Eating out or takeaway – by family versus non-family   
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If the decision to eat out or get takeaway is last-minute, it may increase the risk that food previously 
bought may go uneaten. The decision to eat out of home meals was last-minute for close to half of out-
of-home consumers with 37% saying one meal was a last-minute decision, 8% reporting two were and 
4% declaring three or more (Figure 47). 

Figure 47: Last minute decisions 

 

Families were more likely to have made a last-minute decision to eat out or get takeaway – 54% did so 
compared with 44% for non-family households (Figure 48). 

 

Figure 48: Last-minute decisions – families and non- families 

 
Younger Australians were more likely to make a last-minute decision to order take-away or eat out in 
the past 7 days, whilst those aged over 55+ are less likely to do so (Table 10) 
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Table 10:  Last minute decision to eat out – gender and age 
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How does the community shop for food? 
How do the household food managers shop? 
Seventy-six per cent of household food managers across Australia reported doing a weekly grocery shop 
plus top shopping as needed, with only 12% doing just one shop and 12% shopping as they need food 
without a main grocery shop (Figure 49). 

 

Figure 49: How do people shop for food?   

 
 

The main grocery shop was undertaken once a week for a majority of Australian household food 
managers (61%). Almost all were found to do a top-up shop with the most common frequency being 
once to twice a week (Figure 50).  

 

Figure 50: Frequency of shopping   
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How is online shopping contributing? 
12% of household food managers shopped online for groceries in the week before the survey (Figure 
55).  

 

Figure 51: Online grocery buying – by total   
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Appendix A: Survey 
 2849 – FIGHT FOOD WASTE 2019 NATIONAL BENCHMARK SURVEY 

ONLINE SURVEY – 15-20 MINUTES 

FINAL  

Pre-survey notes 

Welcome to the study and thank you for participating in this household food management study about 
how you and your household handles food, from planning it, shopping for it, preparing it, to dealing with 
leftovers and then disposing of what is uneaten. Next week we will send you a questionnaire that covers 
how you handle food in the days leading up to the day that you complete the survey.   

We ask that you don’t change anything about what you would normally do. Just pay closer attention to 
all the stages of the usual food purchasing, preparation and disposal in your household and how you and 
your household normally respond at each stage. Please pay attention to what happens to both the 
edible and inedible parts of food, e.g. both an egg yolk (edible) and the eggshell (inedible). It doesn’t 
include food and drinks that you buy when eating out at a café or restaurant. Alcohol is also excluded.  

We would like you to be mindful of the roles that members of your household play in handling food. 
This includes planning it, shopping for it, preparing it, dealing with leftovers, and disposing of what is 
uneaten. It includes any food that goes into the garbage bin, compost, or given to an animal/bird. Thank 
you very much in advance!” 

Introduction 

Thank you for agreeing to participate in this online survey. It should only take around 20 minutes to 
complete. All Instinct and Reason’s research is conducted under the Market and Social Research Privacy 
Principles, which ensures confidentiality of your information. The results will be aggregated; your 
individual information will not be able to be identified. 

When you are completing the survey, please ensure that you read all instructions carefully for each 
question before selecting your answer. At the end of the survey, please ensure that you click ‘submit’ to 
ensure your responses are collected. If you have any questions or comments regarding this survey, 
please email enquiries@instinctandreason.com 

I1. Do you agree to answer these questions honestly? 

DO NOT ROTATE S/R  

Yes ⚪1 CONTINUE 

No ⚪2 THANK AND CLOSE 

 

SECTION S: SCREENERS 

[ASK ALL] 

S1. Please enter your Postcode: 

Only numbers may be entered in this field. 

    

[ASK ALL] 

S2. Please indicate your gender:  Please choose one of the following: 
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DO NOT ROTATE S/R  

Male ⚪1 CHECK QUOTAS 

 Female ⚪2 CHECK QUOTAS 

Prefer not to say   ⚪3 CONTINUE 

 

[ASK ALL] 

S3. Please indicate which of the following age groups you belong to: Choose one of the following: 

DO NOT ROTATE S/R  

15 or under  ⚪1 THANK AND CLOSE 

16-17 ⚪2 THANK AND CLOSE  

18-24  ⚪3 CHECK QUOTAS 

25-34 ⚪4 CHECK QUOTAS 

35-44 ⚪5 CHECK QUOTAS 

45-54 ⚪6 CHECK QUOTAS 

55-64 ⚪7 CHECK QUOTAS 

65-74 ⚪8 CHECK QUOTAS 

75+ ⚪9 CHECK QUOTAS 

 

[ASK ALL] 

S4 To what extent are you responsible for the following in your household: 

 S4.1 planning for grocery shopping? 

 S4.2 doing the grocery shopping? 

 S4.3 storing the food (i.e. of grocery items and leftovers)? 

 S4.4 doing the cooking/ food preparation in your household? 

 S4.5 disposing of leftover food? 

 Please choose one answer that fits best for each stage of the food handling process 

 
 

Treat planning and doing 
grocery shopping as one 

category for questions after S5 

   

  S4.1 S4.2 S4.3 S4.4 S4.5 
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DO NOT ROTATE 

Planning for 
grocery 

shopping  

Grocery 
shopping  

 

Storing food 

 

Cooking/ food 
preparation   

 

Food disposal 

 

  S/R S/R S/R S/R S/R 

 I’m mainly 
responsible  

⚪1 ⚪1 ⚪1 ⚪1 ⚪1 

 I’m equally 
responsible   

⚪2 ⚪2 ⚪2 ⚪2 ⚪2 

  I’m partly 
responsible 

⚪3 ⚪3 ⚪3 ⚪3 ⚪3 

ASKTHESE DEMOGRAHICS 
BEFORE CLOSING (EDUCATION 
(Z5), HOUSEHOLD STRUCTURE 
(Z3) AND EMPLOYMENT 
STATUS (Z1). IF CODE 4s. i.e. 
code 4 for S4.1 and S4.2 and 
S4.3 and S4.4and S4.5 i.e. they 
do not have any involvement 
in food process 

I’m not 
responsible/ I’m 
rarely 
responsible. 

⚪4 ⚪4 ⚪4 ⚪4 ⚪4 
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[ASK ALL] 

S5 Thinking just about the last seven days, up until last night, would you say that it was a typical 
week or not, for you and your household in terms of planning and grocery shopping, storing 
food, cooking and disposing of leftovers? 

  Please answer for each stage of the food handling process 

  S5 Typical week for ….? 

  S5.1 S5.2 S5.3 S5.4 S5.5 

 
DO NOT ROTATE 

Planning for 
grocery 

shopping  

Grocery 
shopping  

Storing food 

 

Cooking/ food 
preparation   

 

Food disposal 

 

  S/R S/R S/R S/R S/R 

 Yes- typical  ⚪1 ⚪1 ⚪1 ⚪1 ⚪1 

 No – not typical week ⚪2 ⚪2 ⚪2 ⚪2 ⚪2 

 Not sure/ sort of   ⚪99 ⚪99 ⚪99 ⚪99 ⚪99 

 

ASK ALL] 

S6 Just thinking about the last 7 days, were you personally away from home for three nights or more? 

 Please choose one answer 

DO NOT ROTATE S/R  

No-I was not away from home for three nights or more   ⚪1 CONTINUE 

 Yes- I was away from home for three nights or more  ⚪2 THANK AND CLOSE 

  Don’t know   ⚪3 THANK AND CLOSE 

 

[ASK ALL] 

S7a What is the main language spoken at home?  

 Pick the main language spoken at home: Please select two if you speak both equally 

[ASK ALL]   

S7b What is the language of your main cultural background?  

 Please select two if you consider yourself to have two main ones 

 
 

S7a 

Language  
 

S7b 

Culture 

 
DO NOT ROTATE 

M/R 

(Up to two) 
2019 

targets 
M/R 

(Up to two) 
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1 English ⚪1  ⚪1 

2 Mandarin ⚪2 MIN n=60 ⚪2 

3 Arabic ⚪3 MIN n=60 ⚪3 

4 Cantonese ⚪4 MIN n=60 ⚪4 

5 Vietnamese ⚪5 MIN n=60 ⚪5 

6 Italian ⚪6 MIN n=30 ⚪6 

7 Greek ⚪7 MIN n=30 ⚪7 

8 Hindi ⚪8 MIN n=30 ⚪8 

9 Spanish ⚪9 MIN n=30 ⚪9 

10 Punjabi ⚪10 MIN n=30 ⚪10 

11 Tagalog ⚪11 MIN n=30 ⚪11 

12 Korean ⚪12 MIN n=30 ⚪12 

13 German ⚪13 MIN n=30 ⚪13 

14 Tamil ⚪14 MIN n=15 ⚪14 

15 Tagalog ⚪15 MIN n=15 ⚪15 

16 French ⚪16 MIN n=15 ⚪16 

17 Urdu ⚪17 MIN n=15 ⚪17 

18 Indonesian ⚪18 MIN n=15 ⚪18 

19 Macedonian ⚪19 MIN n=15 ⚪19 

20 Sinhalese ⚪20 MIN n=15 ⚪20 

21 Nepali ⚪21 MIN n=15 ⚪21 

22 Turkish ⚪22 MIN n=15 ⚪22 

23 Prefer not to say ⚪23  ⚪23 

24 Other______________ Please specify ⚪98  ⚪98 

 

MAIN SURVEY 

SECTION A: CONTEXTUAL, KNOWLEDGE, CONSUMPTION BEHAVIOURS 



 Food Waste Australian Household Attitudes and Behaviours - National Benchmarking Study  
 

 53 

 [‘mainly, jointly or partly responsible for doing the grocery shopping’ PIPE THIS INTRO FOR 
ANYONE WHO SAID YES (CODES 1 MAINLY) OR 2 (PARTLY) OR 3 (PARTLY) AT S4]  

OR [“not/rarely responsible for doing the grocery shopping. The following questions are about 
grocery shopping so may not be relevant to you. You may be able to answer these questions 
anyway because the last 7 days may have been an exception to your usual pattern so please go 
through them. Please just select ‘didn’t shop for groceries” if it doesn’t apply to you” … PIPE THIS 
INTRODUCTION FOR ANYONE WHO SAID YES (CODE 4) NOT/RARELY RESPONSIBLE FOR MAIN 
GROCERY SHOPPING AT S4] 

[ASK ALL]   

A1a Which statement best describes your household? 

 Please choose only one of the following: 

DO NOT ROTATE S/R  

I/we do a main grocery shop and then do ‘top up’ shopping as we need things    ⚪1 ASK A1b AND A1c 

I/we do a main grocery shop only. We don’t do ‘top up’ shopping ⚪2 ASK A1b THEN 
GO TO A2a 

I/we don’t do main grocery shopping. We only shop as we need things  ⚪3 ASK A1c 

[ASK A1b, IF CODE 1 OR 2 FROM A1a] 

A1b How often does your household usually do the main grocery shopping? This doesn’t include -
top-up’ shopping. Please choose only one of the following: 

 

[ASK A1c, IF CODE 1 OR CODE 3 FROM A1a]  

 A1c How often does your household usually [PIPE [do ‘top-up’ grocery shopping]] IF CODE 2 AT A1a   

 OR 

  [ASK A1c, IF CODE 3 FROM A1a]  

 How often does your household shop as you need things? 

 Please choose only one of the following: 

DO NOT ROTATE A1b 

Main 

shopping  

 

S/R 

A1c 

Top-up 

shopping/as you 
need things  

S/R 

Every day ⚪1 ⚪1 

6 times a week ⚪2 ⚪2 

5 times a week  ⚪3 ⚪3 

4 times a week  ⚪4 ⚪4 
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3 times a week ⚪5 ⚪5 

Twice a week  ⚪6 ⚪6 

Once a week  ⚪7 ⚪7 

 2-3 times a month ⚪8 ⚪8 

Less than 2 times a month ⚪9 ⚪9 

 

[ASK THOSE WHO RESPONSIBLE FOR GROCERY SHOPPING – CODES 1-3 AT S4_2]   

 A2a. The following few questions are about ‘what you did,’ not what other members of the 
household did.  

 Where did you personally, go grocery shopping in the last 7 days? Grocery shopping means all 
food items to be eaten at the home including meat, vegetables, grocery items, etc. (excludes 
alcohol).  

 Please choose all that apply 

[ASK A2b. FOR ALL WHO ANSWERED ANY OF CODES 2-98 AT A2a]  

A2b. How many times in the last 7 days did you personally shop at [INSERT ALL VISITED] for grocery 
items? 

  Please Insert number of times for each shop/store 

[ASK A2c. FOR ALL WHO ANSWERED ANY OF CODES 2-98 AT A2a] 

A2c. Which store/shop did you personally spend the most money at for these items, whilst grocery 
shopping in the last 7 days?   

 Please choose only one  

[ASK ALL] 

A2d. For what reasons do you personally shop at [PIPE GROCERY OUTLET ANSWER FROM A2.3]? 

 Please choose all that apply 

     PIPE OUTLETS VISITED IN LAST 7 DAYS  

  A2a A2b A2c A2d 

Retail 
category 

Grocery outlet  

DO NOT ROTATE 
Visited 
last 7 
days 

 

Number 
of times 

 

Spent 
most  

$ 

 

 

Convenient 
location 

Convenient 
parking 

Good 
prices 

Support 
local 

business 

Has 
products I 

like 

Loyalty 
and 

rewards 
programs 

 

Other 

  M/R Insert 
number 

S/R M/R 

 Didn’t shop for 
groceries 
anywhere in the 
last 7 days 

⚪1 Not 
applicable 

⚪99 
 

Not 
applicable 

⚪99 
 

Not applicable 

⚪98 
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Main 
supermar
kets 

Woolworths ⚪2  ⚪2 ⚪1 ⚪2 ⚪3 ⚪4 ⚪5 ⚪6 ⚪7 

 Coles ⚪3  ⚪3 ⚪1 ⚪2 ⚪3 ⚪4 ⚪5 ⚪6 ⚪7 

Other 
super-
markets  

IGA ⚪4  ⚪4 ⚪1 ⚪2 ⚪3 ⚪4 ⚪5 ⚪6 ⚪7 

 Aldi ⚪5  ⚪5 ⚪1 ⚪2 ⚪3 ⚪4 ⚪5 ⚪6 ⚪7 

 Costco ⚪6  ⚪6 ⚪1 ⚪2 ⚪3 ⚪4 ⚪5 ⚪6 ⚪7 

 Footwork’s  ⚪7  ⚪7 ⚪1 ⚪2 ⚪3 ⚪4 ⚪5 ⚪6 ⚪7 

 Foodland ⚪8  ⚪8 ⚪1 ⚪2 ⚪3 ⚪4 ⚪5 ⚪6 ⚪7 

 Harris Farm ⚪9  ⚪9 ⚪1 ⚪2 ⚪3 ⚪4 ⚪5 ⚪6 ⚪7 

 Another small 
supermarket 
(please specify) 

⚪61  ⚪61 ⚪1 ⚪2 ⚪3 ⚪4 ⚪5 ⚪6 ⚪7 

  At local stores 
(grocers, 
butchers, 
greengrocers, 
etc.) 

⚪70  ⚪70 ⚪1 ⚪2 ⚪3 ⚪4 ⚪5 ⚪6 ⚪7 

 At farmers 
markets and pop 
up outlets 

⚪75  ⚪75 ⚪1 ⚪2 ⚪3 ⚪4 ⚪5 ⚪6 ⚪7 

Other Other (please 
specify) 

⚪80  ⚪80 ⚪1 ⚪2 ⚪3 ⚪4 ⚪5 ⚪6 ⚪7 

 Don’t know/don’t 
remember where 
I went grocery 
shopping in last 7 
days   

⚪99  Not 
applicable 

 ⚪99 

 

Not applicable 

 ⚪99 
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[ASK ALL] 
A3a. Did you personally shop online for groceries (excluding alcohol) in the last 7 days? 

Please choose only one of the following 

DO NOT ROTATE S/R 

Yes ⚪1 

 No ⚪2 

Don’t know / unsure  ⚪9 

 

[ASK IF CODE 1 AT A3a; OTHERS GO TO A4] 

A3b. Which companies did you personally shop with online for groceries (excluding alcohol) in the 
last 7 days?   Please choose only one  

DO NOT ROTATE M/R 

Woolworths ⚪2 

Coles ⚪3 

IGA ⚪4 

Online meal ingredient service (HelloFresh, Marley Spoon) ⚪5 

Foodworks  ⚪7 

Foodland/Banana Blue  ⚪8 

Harris Farm  ⚪9 

Another small supermarket  ⚪61 

At local stores (grocers, butchers, greengrocers, etc.) ⚪70 

Independent grocery delivery service ⚪75 

Other (please specify) _________________ ⚪80 

Don’t know  ⚪99 

[ASK ALL]  

 A4 How many times in the last 7 days did you order a take-away or home delivered meal for 
dinner, if at all. That is, a meal that was prepared out of the home and brought/sent to your home to be 
eaten. Please exclude any meals that you had if you were away from home for the night. 

[ASK ALL] 

A5a How many times in the last 7 days did you ‘eat out’ for dinner - including dinners at cafes, 
restaurants or at someone else’s home. Please exclude any meals that you had if you were away from 
home for the night. 
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Please choose only one of the following  

[ASK IF CODES 1-7 AT A4 AND/OR CODES 1-7 AT A5a] 

A5b How many times was it a last-minute decision to order takeaway, home delivery or eat out? 

 Please  exclude any meals that you had if you were away from home for the night. 

 Please choose only one of the following   

 A4 A5a A5b 

DO NOT ROTATE Takeaway/ home delivered – 
how many times? 

Eating out – how 
many times? 

Takeaway/ home delivered 
– how many times were 

last minute?  

 S/R S/R S/R 

Every day in last 7 days   ⚪1 ⚪1 ⚪1 

6 times in last 7 days  ⚪2 ⚪2 ⚪2 

5 times in last 7 days  ⚪3 ⚪3 ⚪3 

4 times in last 7 days  ⚪4 ⚪4 ⚪4 

3 times in last 7 days  ⚪5 ⚪5 ⚪5 

Twice in last 7 days  ⚪6 ⚪6 ⚪6 

Once in last 7 days   ⚪7 ⚪7 ⚪7 

Not at all in last 7 days  ⚪8 ⚪8 ⚪8 

Don’t know  ⚪99 ⚪99 ⚪99 

 

SECTION B: FOOD PLANNING, PURCHASE, PREPARATION & STORAGE- 

[ASK ALL]-Planning  

B1. Before you or your household does the main grocery shopping, how often do you or your 
household, do the following?  

 Please choose one answer in each row 

 THANK AND CLOSE IF SELECT CODE 4 (MOST TIMES) OR CODE 5(EVERY TIME) AT C (BASIC ESSENTIALS) AND ALSO 
SELECT  

 CODE 4 (MOST TIMES) OR CODE 5(EVERY TIME) AT D (COMPLETE LIST). 

 

 
RANDOMISE STATEMENTS [KEEP 

‘LIST’ STATEMENTS TOGETHER] 

Every time 
(100% of 
the time) 

Most times 
(About three 
quarters of 
the time) 

About 
half the 

time  

Sometimes  

(About a 
quarter of 
the time) 

Rarely or 
Never/ 

(None of 
the time) 

Don’t 
Know  

 

A Check what food is already in the 
house ⚪5 ⚪4 ⚪3 ⚪2 ⚪1 ⚪99 



 Food Waste Australian Household Attitudes and Behaviours - National Benchmarking Study  
 

 58 

B Plan the meals to be cooked  ⚪5 ⚪4 ⚪3 ⚪2 ⚪1 ⚪99 

C Write a list of basic essentials  ⚪5 ⚪4 ⚪3 ⚪2 ⚪1 ⚪99 

D Write a complete list of everything 
needed  ⚪5 ⚪4 ⚪3 ⚪2 ⚪1 ⚪99 

[ASK ALL] -Shopping 

B2 About how often do you, or your household, do the following when doing the main grocery 
shopping? Please choose one answer in each row 

 

RANDOMISE STATEMENTS 

Every time 
(100% of the 

time) 

Most times 
(About 
three 

quarters of 
the time) 

About half 
the time  

Sometimes  

(About a 
quarter of 
the time) 

Rarely or 
Never 

(None of 
the time) 

Don’t 
Know  

A Buy food according to a set budget  ⚪5 ⚪4 ⚪3 ⚪2 ⚪1 ⚪99 

B Buy food based on what is on 
special (including 2 for 1 deals) ⚪5 ⚪4 ⚪3 ⚪2 ⚪1 ⚪99 

C Buy items ‘in bulk’ ⚪5 ⚪4 ⚪3 ⚪2 ⚪1 ⚪99 

D Check the ‘use by’ or ‘best before’ 
dates before purchasing food items ⚪5 ⚪4 ⚪3 ⚪2 ⚪1 ⚪99 

E Only buy the freshest food ⚪5 ⚪4 ⚪3 ⚪2 ⚪1 ⚪99 

F Buy food without knowing what to 
use it for   ⚪5 ⚪4 ⚪3 ⚪2 ⚪1 ⚪99 

G Buy food for ‘just in case.’ ⚪5 ⚪4 ⚪3 ⚪2 ⚪1 ⚪99 

H Only buy what is on the list    ⚪5 ⚪4 ⚪3 ⚪2 ⚪1 ⚪99 

I Check packaging for portion size 
information ⚪5 ⚪4 ⚪3 ⚪2 ⚪1 ⚪99 

 

[ASK ALL]-Storing  

B3 When storing food, about how often do you or your household do the following?  

 Please choose one answer in each row  

 

RANDOMISE STATEMENTS 

Every time 
(100% of the 

time) 

Most times 
(About 
three 

quarters of 
the time) 

About 
half the 

time  

Sometimes  

(About a 
quarter of 
the time)  

Rarely or 
Never 

(None of 
the time)  

Don’t 
Know 

A Consider the best way to store food 
to keep it as fresh as possible ⚪5 ⚪4 ⚪3 ⚪2 ⚪1 ⚪99 
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B Use storage tools like sealable 
containers or bags, bag clips or 
wrappers to prolong the life of food 

⚪5 ⚪4 ⚪3 ⚪2 ⚪1 ⚪99 

C Freeze food to extend its shelf life 
where possible ⚪5 ⚪4 ⚪3 ⚪2 ⚪1 ⚪99 

D Move the oldest food items to the 
front or top so that they can be used 

or eaten first 
⚪5 ⚪4 ⚪3 ⚪2 ⚪1 ⚪99 

E Buy food that is in season ⚪5 ⚪4 ⚪3 ⚪2 ⚪1 ⚪99 

F Find it hard to fit food into the fridge 
and/or freezer because it’s full or 
overfull  

⚪5 ⚪4 ⚪3 ⚪2 ⚪1 ⚪99 

G Can’t see what’s in the fridge and 
freezer so things get forgotten ⚪5 ⚪4 ⚪3 ⚪2 ⚪1 ⚪99 

 

[ASK ALL] – Cooking and preparing 

B4 About how often do you or your household do the following when preparing a main meal?  

 Please choose one answer in each row 

 

RANDOMISE STATEMENTS 

Every time 
(100% of the 

time) 

Most times 
(About 
three 

quarters of 
the time) 

About half 
the time  

Sometimes  

(About a 
quarter of 
the time) 

Rarely or 
Never 

(None of 
the time) 

Don’t 
Know 

A Consider portion sizes and only 
make as much as you need ⚪5 ⚪4 ⚪3 ⚪2 ⚪1 ⚪99 

B Make extra for a future planned 
meal (e.g. lunch or dinner the 
next day) 

⚪5 ⚪4 ⚪3 ⚪2 ⚪1 ⚪99 

C Make extra for ‘just in case ‘it’s 
needed ⚪5 ⚪4 ⚪3 ⚪2 ⚪1 ⚪99 

D Make extra because we can’t 
predict how hungry everyone will 

be 
⚪5 ⚪4 ⚪3 ⚪2 ⚪1 ⚪99 

E Try to use up the oldest food first ⚪5 ⚪4 ⚪3 ⚪2 ⚪1 ⚪99 

F Try to use food that’s getting 
close to its use by date ⚪5 ⚪4 ⚪3 ⚪2 ⚪1 ⚪99 

H Aim to finish eating the meal to 
avoid leftovers ⚪5 ⚪4 ⚪3 ⚪2 ⚪1 ⚪99 
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I Consider how much each person 
is likely to eat when serving onto 
dinner plates  

⚪5 ⚪4 ⚪3 ⚪2 ⚪1 ⚪99 

J Measure ingredients while 
cooking ⚪5 ⚪4 ⚪3 ⚪2 ⚪1 ⚪99 

K Find it difficult to prepare a meal 
from leftover ingredients or food 

at hand 
⚪5 ⚪4 ⚪3 ⚪2 ⚪1 ⚪99 

 

  



 Food Waste Australian Household Attitudes and Behaviours - National Benchmarking Study  
 

 61 

 [ASK ALL]-Disposing 

 B5 The next question asks about food that was prepared and not eaten because too much was 
prepared for the needs of the household at the time. It could be food left in the cooking pot or 
on a serving dish at the dining table. It is not leftovers on a dinner plate, nor the leftover 
ingredients that go into making a meal.  

 When there are leftovers in your household, about how often do you or your household do the 
following?   Please choose one answer in each row 

 RANDOMISE STATEMENTS 
[ALWAYS SET ‘A’ IN FIRST POSITION. IF 
ANSWER RARELY/NEVER, SKIP TO C1]   

Every time 
(100% of the 

time) 

Most times 
(About 
three 

quarters of 
the time) 

About half 
the time  

Sometimes  

(About a 
quarter of 
the time) 

Rarely or 
Never/  

(None of 
the time)   

Don’t 
Know  

A There are leftovers after meals  ⚪5 ⚪4 ⚪3 ⚪2 ⚪1 ⚪99 

B Try to eat the leftovers ⚪5 ⚪4 ⚪3 ⚪2 ⚪1 ⚪99 

C Save leftovers in the fridge and 
consume them afterwards  ⚪5 ⚪4 ⚪3 ⚪2 ⚪1 ⚪99 

D Save leftovers in the fridge and 
throw them out afterwards ⚪5 ⚪4 ⚪3 ⚪2 ⚪1 ⚪99 

E Save leftovers in the freezer and 
consume them afterwards  ⚪5 ⚪4 ⚪3 ⚪2 ⚪1 ⚪99 

F Save leftovers in the freezer and 
throw them out afterwards ⚪5 ⚪4 ⚪3 ⚪2 ⚪1 ⚪99 

G Dispose of leftovers immediately 
after the meal ⚪5 ⚪4 ⚪3 ⚪2 ⚪1 ⚪99 

H When eating out, I take leftovers 
home to consume later on ⚪5 ⚪4 ⚪3 ⚪2 ⚪1 ⚪99 

I Feed leftovers to the pets ⚪5 ⚪4 ⚪3 ⚪2 ⚪1 ⚪99 

J Most of our leftover food goes 
into the compost ⚪5 ⚪4 ⚪3 ⚪2 ⚪1 ⚪99 

SECTION C: Food Labelling: 

[ASK ALL]  

C1 What is meant by the ‘best before’ date as it relates to food and drinks?  

 
Please choose only one of the following: 

 

[ASK ALL]  
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C2 What is meant by the ‘use by’ date as it relates to food and drinks?  

   
Please choose only one of the following: 

 C1 

Best before 

C2 

Use by  

DO NOT ROTATE S/R S/R 

Food should not be eaten after this date as it may be unsafe ⚪1 ⚪1 

Food is still safe to eat after this date as long as it is not damaged, 
deteriorated or perished ⚪2 ⚪2 

Food must be sold at a discount after this date ⚪3 ⚪3 

[SHOW FOR C1ONLY] Other description for ‘best before’, please specify: 
___________ ⚪98 - 

[SHOW FOR C2 ONLY] Other description for ‘use by’, please specify: 
___________ - ⚪98 

Not really sure what it means  ⚪4 ⚪4 

I have no idea what it means  ⚪5 ⚪5 

SECTION D: MOTIVATION 

[ASK ALL] 

D1. How motivated or unmotivated are you to reduce your household’s food waste?  

 Please choose only one of the following:   

REVERSE LIST FOR HALF OF RESPONDENTS 1-5. DO NOT RANDOMISE 
ORDER   

S/R 

Not at all motivated ⚪1 

Not very motivated ⚪2 

Slightly motivated ⚪3 

Fairly motivated ⚪4 

Very motivated ⚪5 

Don’t know ⚪99 

 

[ASK ALL]  
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D2a If you were to change anything about the way you manage the food that you personally throw 
away, what would motivate you to make that change?  

 Please choose as many as apply 

[ASK ALL]  

D2b  Which one would be the most motivating factor? 

  Please choose one answer 

  [TRIP QUESTION-REPLACE RESPONDENT IF MOST MOTIVATING FACTOR (D2a) WAS NOT RATED HIGHEST/ EQUAL 
HIGHEST AT D2a] 

   D2a 

How motivated 

D2b 

Most 
motivating 

factor 

 RANDOMISE ORDER  Very 
motivated  

Somewhat 
motivated 

Neither Somewhat  

unmotivated 

Very  

unmotivated 

Not 
sure  

 

  S/R S/R 

A Saving time ⚪5 ⚪4 ⚪3 ⚪2 ⚪1 ⚪99 ⚪1 

B Saving money (from the 
cost of food not eaten)  ⚪5 ⚪4 ⚪3 ⚪2 ⚪1 ⚪99 ⚪2 

C Saving the planet (water, 
energy and other resources 
are used up in the food not 
eaten)  

⚪5 ⚪4 ⚪3 ⚪2 ⚪1 ⚪99 
 

⚪3 

D Easing guilt (some feel 
guilty when some people 
don’t even have food to 
eat 

⚪5 ⚪4 ⚪3 ⚪2 ⚪1 ⚪99 
 

⚪4 

E Education (teaching 
children and others) ⚪5 ⚪4 ⚪3 ⚪2 ⚪1 ⚪99 

 

⚪5 

F Doing the right thing ⚪5 ⚪4 ⚪3 ⚪2 ⚪1 ⚪99 ⚪6 

 

[ASK ALL]   

D3a Who mostly disposes of any uneaten food in your household?  

 Please choose one answer 

 [ASK D3b IF CODES 1-9 AT D3a] 

D3b Who leaves the most food on their plates after meal in your household? 

 Please choose one answer 

 D3a D3b 
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Disposes of most Leaves most 
food 

DO NOT ROTATE S/R S/R 

Me ⚪1 ⚪1 

Adult partner ⚪2 ⚪2 

Child/ Children 16 years and older  ⚪3 ⚪3 

Child/children under 16 years ⚪4 ⚪4 

Another household member ⚪5 ⚪5 

We all do equally ⚪6 ⚪6 

Other   _______________ Please specify ⚪9 ⚪9 

Don’t know ⚪99 ⚪99 

 

[ASK ALL] 

D4a What are the reasons that food is left uneaten in your household? 

  Please choose all that apply 

[ASK D4b IF CODES 1-97 AT D4a] 

D4b  Which is the main reason? 

 Please select one answer  

  D4a 

Reasons  

D4b 

Main 

 RANDOMISE STATEMENTS M/R S/R 

A We buy too much food ⚪1 ⚪1 

B We cook too much food ⚪2 ⚪2 

C Food goes off before the ‘use by’ or ‘best before’ date ⚪3 ⚪3 

D Food is left too long in the fridge and freezer ⚪4 ⚪4 

E We don’t check the fridge, freezer, or cupboard before going shopping ⚪5 ⚪5 

F We tend not to plan meals in advance ⚪6 ⚪6 

G We don’t tend to use excess ingredients in other meals  ⚪7 ⚪7 

H We aren’t sure how to store food properly ⚪8 ⚪8 

I We can’t store food properly ⚪9 ⚪9 
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J Family members change their plans (then don’t turn up for dinner etc.) ⚪10 ⚪10 

L We like to eat the freshest food possible  ⚪11 ⚪11 

M We don’t end up cooking meals that we planned  ⚪12 ⚪12 

N Some household members don’t always finish their meal  ⚪13 ⚪13 

O We got takeaway or went out for dinner ⚪14 ⚪14 

P Food bought on sale doesn’t always last long enough  ⚪14 ⚪14 

Q Another reason, please specify: _____________ ⚪97 ⚪97 

R We do not waste any food in our household 
⚪98 

[DO NOT ASK D4b IF 
‘do not waste any 

food’ AT D4a 

 

SECTION E: FOOD WASTE BEHAVIOUR 

[ASK ALL]   

E1a In the last 7 days, please estimate the amount of money you personally spent on grocery 
shopping for food (excluding alcohol)?  

   - It is about what you spent or paid for.  

  - It may have been with your own money or someone else’s.  

  - Please exclude food and drinks bought on behalf of another household. For example, 
because  they  couldn’t get to the shops themselves. 

 Please select one answer  

[ASK ALL]   

E1b In the last 7 days, please estimate the amount of money the rest of your household spent on 
grocery shopping for food (excluding alcohol):  Please exclude your personal spending. 

 Please select one answer 

 

 

E1a 

Personal  

E1b 

Household 

DO NOT ROTATE S/R S/R 

$0-$99 ⚪1 ⚪1 

$100-$199 ⚪2 ⚪2 

$200 - $299 ⚪3 ⚪3 

$300 - $399 ⚪4 ⚪4 

$400 - $499 ⚪5 ⚪5 
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$500 - $599 ⚪6 ⚪6 

$600 - $699 ⚪7 ⚪7 

$700- $799 ⚪8 ⚪8 

$800-$899 ⚪9 ⚪9 

$900-$999 ⚪10 ⚪10 

$1000 or more ⚪11 ⚪11 

Don’t know/Unsure ⚪99 ⚪99 
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 [ASK ALL] 

E2 In the past 7 days, about how much of the following food types would you say that your 
household has thrown away - without it being eaten? (include food left on dinner plates, food 
going into the compost, worm farm, tipped down the sink or fed to pets). Please choose one 
answer in each row 

 DO NOT ROTATE  Unit of measurement 
equal to 

 

 
Please round to the 
nearest whole cup 

where cup. 

E2 

Type in 
number of 
cups, slices 
or portions 
that were 

thrown 
away… 

Type ‘0’ if 
none were 

thrown 
away.  

Don’t 
know 

 Food Category Some examples of this category     

1 Fresh vegetables and 
herbs  

Salad items, potatoes, carrots one cup  
 ⚪99 

2 Fresh fruit Apples, bananas, berries. one cup of chopped  ⚪99 

3 Dairy products 

 

Milk, cheese, yoghurt, butter, 
eggs 

one cup 
 

⚪99 

4 Bread and Bakery 
items  

Bread, cakes, muffins, quiche, 
pies 

one slice of sandwich 
bread –standard size, 

not thick sliced 
 

⚪99 

5 Frozen food Frozen vegetables and fruit, 
ready-made meals and frozen 

desserts. It doesn’t include food 
you cooked and froze 

one cup of frozen peas 

 
⚪99 

6 Meat and seafood   chicken breast, steak, mince, 
fish, sausages 

a portion the size of a 
small steak (approx. 

100gms) 
 

⚪99 

7 Packaged and pantry 
food 

(from the aisles and 
displays) 

Long life food, processed ham, 
biscuits, potato chips, rice, 

cereal, flour, coffee, tinned food 

one cup of uncooked 
pasta or rice  

 

⚪99 

8 Prepared food 
including take away 
and home delivered 

Takeaway e.g. pizza, Thai, 
Chinese, Indian 

Meal on one medium 
sized dinner plate 

 
 

⚪99 

9 Drinks Soft drinks, cordial, tea, coffee, 
juices, milkshakes,  

One litre container   ⚪99 
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10 Inedible food waste Peels, cores, bones and skins, 
seeds, 

eggshells, nut shells, used coffee 
grounds and tea bags 

one cup of chopped 

 

⚪99 

11 meal leftovers uneaten food from the plates 
and serving bowls that mix 

veggies and meats 

one cup of uneaten 
cooked or prepared food  

⚪99 

 

[ASK ALL]  

E3 Were any of the factors on this list, reasons why you disposed of food in the last few months?   

 …” I wasn’t sure [PIPE IN EACH STATEMENT] 

 Please select as many as apply 

 ROTATE ALL CODES IN GROUPS AS INDICATED 

I wasn’t sure ………………………….. 

Yes answers 
only  

M/R 

A KEEP CODES 
A-E 
TOGETHER 
WHEN 
ROTATING  

 

 

of the meaning of the expiry/ use by/ best before dates ⚪1 

B if food was still safe to eat based on seeing, smelling, and / or tasting it ⚪2 

C how safe it is to eat reheated leftovers ⚪3 

D if freshly cooked food could be safely reheated  ⚪4 

C  if the eggs were fresh or had gone off ⚪5 

D how long to keep the seafood for  ⚪6 

E how long you can keep cooked rice and pasta ⚪7 

F KEEP CODES 
F-G 
TOGETHER 
WHEN 
ROTATING 

if it would get eaten ⚪9 

G   

how we would use it up 
⚪10 

H KEEP CODES 
H-M 
TOGETHER 
WHEN 
ROTATING 

 if certain fresh fruit and vegetables could be frozen ⚪12 

I how long the uncooked meat lasts in the freezer ⚪13 

J how long fresh fruit and vegetables last in the freezer ⚪14 

K how long purchased pre-frozen food lasts in freezer ⚪15 

L how long leftovers last in the freezer ⚪15 

M If defrosted food can be frozen again ⚪16 

N if the fridge had consistently been at the right temperature ⚪17 
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O KEEP CODES N-O 
TOGETHER WHEN 
ROTATING 

there was enough space in fridge or freezer 
⚪18 

 

[ASK ALL] 

E4a Please think about the following options that are available to you and your household to dispose 
of food  waste, and the methods that you actually make use of. It is food that is: 

  -uneaten and/ or  

 -has become inedible and/or  

 -is from preparation, such as peels and eggshells  

 Which do you or your household have available for disposing of food waste? 

 Please select all that apply 

E4b Which of options that you selected do you or your household actually make use of for disposing 
of food  waste? [MUST HAVE BEEN SELECTED AT E4a] 

    E4a E4b 

ROTATE    Available Use of  

   M/R M/R 

A  General rubbish bin ⚪1 ⚪1 

B  Waste transfer station or tip (council or private) ⚪2 ⚪2 

C  Green organics/food bin put out for kerbside 
collection 

⚪3 ⚪3 

D  Household managed system- such as compost 
bin, worm farm, bokashi container 

⚪4 ⚪4 

E  Local community composting  ⚪5 ⚪5 

F KEEP 
GROUP 
(F, G, H) 
TOGETH

ER 
WHEN 

ROTATIN
G 

Own backyard poultry - chickens, ducks, geese etc. ⚪6 ⚪6 

G Animals on a rural property ⚪7 ⚪7 

H My/our own pet such as dog, cat, bird 
⚪8 ⚪8 

I  Other   ⚪9 ⚪9 

 

SECTION F:  INFORMATION 

[ASK ALL] 

F1 Do you think that the following agencies should have a role in assisting households to reduce 
the amount of food they waste?   Please choose one answer per row 
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ROTATE CODES [A-D] Yes No Not applicable/ 
Not sure   

A Federal government ⚪1 ⚪2 ⚪3 

B State Government ⚪1 ⚪2 ⚪3 

C Local government ⚪1 ⚪2 ⚪3 

D Supermarkets ⚪1 ⚪2 ⚪3 

[ASK ALL] 

F2a Have you seen, read, or heard anything about food waste and/ or how to avoid food waste in 
the past 12 months? For example, advertising, articles, TV segment/ programs or ads, radio 
program/segments, etc.  

  

DO NOT ROTATE S/R 

Yes ⚪1 

 No ⚪2 

Don’t know/not sure ⚪9 

 

[ASK F2b and F3 IF CODE 1 in F2a] 

F2b What do you remember about what you saw, read, or heard about food waste and/ or how to 
avoid it?  

 For example, its name, a tagline, etc.  

Please use one box for each advertisement, article, TV segment/program or ads, radio 
program/segment, etc. you remember. [MAX. 5 BOXES PROVIDED TAILORED TO STATE] 

 

 

F3 Where did you see, read, or hear about food waste and/or how to avoid it?  

 Please choose all that apply. 
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[ROTATE CODES 1-13, KEEP 10-13 GROUPED] M/R 

Television ⚪1 

Radio ⚪2 

Newspaper ⚪3 

Community newspaper ⚪4 

Internet ⚪5 

Festival/event ⚪6 

Local council communication e.g. newsletter, garbage truck signage  ⚪7 

Magazine ⚪9 

In-store promotion e.g. sales docket, check-out screen or recipe card ⚪10 

Facebook ⚪11 

Twitter ⚪12 

Instagram  ⚪13 

Other social media ⚪13 

Other, please specify: _____________ ◻97 

Don’t know/ can’t remember ◻98 
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SECTION Z – DEMOGRAPHICS 

[ASK ALL] 

Z1. Which one of the following best describes you?  

 You can choose two if they apply equally 

 Best –up to 2 responses 

Working full time (30 or more hours per week) ⚪1 

Working part time (8-29 hours per week) ⚪2 

Working part time (Less than 8 hours per week) ⚪3 

Full time student ⚪4 

Part time student  ⚪5 

Looking after home/family full time ⚪6 

Unemployed and/or looking for work or taking a career break   ⚪7 

Unemployed and not seeking employment ⚪9 

Retired from full time job ⚪9 

On a pension ⚪10 

Prefer not to say ⚪99 

 

[ASK ALL] 

Z2 Which of the following best describes your residence? 

Please choose only one of the following: 

 S/R 

Separate house ⚪1 

Semi-detached row or terrace house, townhouse etc. ⚪2 

Flat, unit, apartment ⚪3 

Other dwelling (specify) _____________  ⚪4 

 

[ASK ALL] 

Z3 Which of the following best describes your household composition? 

Please choose only one of the following: 

Single person household ⚪1 



 Food Waste Australian Household Attitudes and Behaviours - National Benchmarking Study  
 

 73 

Adult couple  ⚪2 

Family with children ⚪3 

Family, only adults (16+) ⚪4 

Shared household, non-related ⚪5 

Other (specify) _____________  ◻97 

Prefer not to say ⚪99 

 

[ASK ALL] 

Z4. How many people in each age group usually live at your household address? Include them if it’s 
at least half the time.  

 Please insert a number in each row. Insert a ‘zero’ if there is no one in the age group.  

 Type in one number for each row. 

 M/R 

0-4 year olds   

5-9 year olds   

10-14 year olds   

15-19 year olds   

20-24 year olds   

25-34 year olds  

35-44 year olds  

45-54 year olds  

55-64 year olds   

65-74 year olds   

75 year olds or older   

Prefer not to say  ⚪99 

 

[ASK ALL] 

Z5. What is the highest level of education that you have completed?  

Please choose only one of the following: 

 S/R 
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No formal schooling ⚪1 

Primary school   ⚪2 

Some secondary school ⚪3 

Completed secondary school (HSC, Leaving Certificate, etc.) ⚪4 

Trade or technical qualification (e.g. TAFE) ⚪5 

University or College of Advanced Education diploma, degree, or higher 
degree ⚪6 

Post graduate study ⚪7 

Prefer not to say ⚪99 

 

[ASK ALL] 

Z6 Which of these best describes your usual occupation? 

Please choose only one of the following: 

Managers S/R 

Professionals ⚪1 

Technicians and trades workers ⚪2 

Community and personal service workers ⚪3 

Clerical and administrative workers ⚪4 

Sales workers ⚪5 

Machinery operators and drivers ⚪6 

Labourers ⚪7 

Other, please specify ⚪98 

Not working  ⚪97 

Prefer not to say  ⚪98 

[ASK ALL]  

Z7 Which of the following best describes your household income before tax? This refers to 

 the total income from all household occupants, and includes income from wages and salaries, 
government benefits, pensions, allowances and any other income you usually receive, before 
deductions for tax, superannuation contributions, health insurance, amounts salary sacrificed, 
or any other automatic deductions. 
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Please choose only one of the following: 

$1-$149 per week ($1-$7,799 per year) S/R 

$150-$299 per week ($7,800-$15,599 per year) ⚪1 

$300-$399 per week ($15,600-$20,799 per year) ⚪2 

$400-$499 per week ($20,800-$25,999 per year) ⚪3 

$500-$649 per week ($26,000-$33,799 per year) ⚪4 

$650-$799 per week ($33,800-$41,599 per year) ⚪5 

$800-$999 per week ($41,600-$51,999 per year) ⚪6 

$1,000-$1,249 per week ($52,000-$64,999 per year) ⚪7 

$1,250-$1,499 per week ($65,000-$77,999 per year) ⚪9 

$1,500-$1,749 per week ($78,000-$90,999 per year) ⚪9 

$1,750-$1999 per week ($91,000-$103,999 per year) ⚪10 

$2,000-$2,499 per week ($104,000-$129,999 per year) ⚪11 

$2,500-$2,999 per week ($130,000-$155,999 per year) ⚪12 

$3,000-$3,499 per week ($156,000-$181,999 per year) ⚪13 

$3,500-$3,999 per week ($182,000-$207,999 per year) ⚪14 

$4,000-$4,499 per week ($208,000-$233,999 per year) ⚪15 

$4,500-$4,999 per week ($234,000-$259,999 per year) ⚪16 

$5,000-$5,999 per week ($260,000-$311,999 per year) ⚪17 

$6,000-$7,999 per week ($312,000-$415,999 per year) ⚪18 

$8,000 or more per week ($416,000 or more per year) ⚪19 

Negative income ⚪20 

Prefer not to say  ⚪99 

 

 

Thank you very much for your time today. 
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